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Creating a buzz

The Pineapple Corporation unveils
new Web site, new home inventory

The Pineapple Corporation kicked off
the new year with the launch of its new
site, www.thepineapplecorp.com, and
resh selection of semi-custom inven-
homes available for spring move in at
Tmo.
tart of a new year presents a
rful oppor
tunity to in
something i
tive and create a
buzz of excitement,”
maid The Pineapple
Corporation Presi
dent Jim Ash. “Our
hard-working team
wrapped up a very
successful 2006 and
has gotten a run-
ning start in '07
with a spectacul

ay .n'lnl le
r this spring in
nticipation of the
traffic and interest
our redesigned Web
site is sure o gener-

tory homes

Commiunity: Palerma
Phone: 135-1193

at

With the compa-
s new selection

of inventory homes
under construction
and now listed on its
Web site, buyers ean
abtain information
including price, square footage, number of
bedrooms and baths, and notable features
in a few simple clicks. For exam
Plur'.tpp]t' Caorporation has a 2,768-square-
gnifico 111 with a Coastal Mediter-

5 p.m. Sunday.
Location:

Boulevard.

spring delivery at Palerme
the Web site, lln-. twio- -;lm

fentures an entry portico and court
formal living and dining rooms, a sg
entertainment/great room, guest bedroom
with an option for a study with bu
a gourmet kitchen with island, pantry,
morning room, luxurious master bedroom
and bath suite, covered lanai and a two-
car garage. A full gollf membership to Glen
Kernan Golf & Country Club is also in-
cluded in the purchase of this residence, as
home in Palermo
ill now enjoy a
more user-friendly, functional tool to aid
them in their home-buying process,” Ash
said, “The n:denign of our Web site gives
The E‘ln apple Corporation a stronger
Internet presence and makes virtual visits
more interesting and informative.”

Designed by Intra-Focus, the company's
new Web site features a clean, classic look
and user-friendly layout. A natural color
scheme and the words *timeless residential
ironments” on the hame page set the

View them online, in person
Bullder: The Pineapple Corporation

site: www.thepineapplecorp com
Hours: Models are open from 10 am. to 5 p.m
Monday through Saturday and from noon to

: Palermo is located on Hodges Bou-
levard, between §. Turner Butler Boulevard
and Beach Boulevard, just south of Beach

tone for the inviting site. The new site of-
fers more tools for buyers to utilize,
ing an online warran ervice request
form and a current list of custom and

n homes — some of which are
for i linte occups
itors can access information -lh-:ul
The Pineapple Corporation; its commu-
nities in Northeast Florids

we
ph-:m- and
ings of The Pim
apple Corpors

‘\\’t‘ have found
the Internet to be
the first stap for
many home buyers
searching
home or community
and by providing
ailed infor
mution online, we
are hoping to make
their buying experi-

a\-\h uml “We
are hopeful that our
new Web site sparks
buyers' interest and
prompts them t
visit our homes first-
hand by touring our
four elegant models at Palermo.”

In addition to relling out a new Web
site, The Pineapple Corporation recently
celebrated the opening of four beautifully
decorated model homes from the Mag.
nifico Collection and the Prime Collection
at Palermo, Guests to the European-in
spired community are first introduced to
The Pineapple C arparati brand new
product line, the M, “ollect

. and

-
The dramatic library in the Primo IV model at Palermo has two stories of elegantly crafted
bookshelves

banus room on the second floor.
The Pineapple Corporation's Primo 111

features in this home is its grand library
h\nshng two stories of elegantly crafted

its Magnifico VIII model. This invi iting
two-story model features a warm ambi-
ance with Tusean influences throughout
the hame. It has 3,245 square feet of living
space with four bedrooms, 4.5 batha, a spa-
cious great room, formal dining reom and
side courtyard

The Magnifico IV, the next model in
fers Constal Mediterrane
square feet of space, three
5 baths, a formal dining room,
comfortable great room and side courtyard,
The luxurious n suite is located on
the first floor while the secondary bed-
rooms are upstairs, providing the utmost
in privacy.
I-nllrmmi: the Magnifico IV are two
homes from The Pineapple Corporation's
Primo Collection. The Tuscan-inspired Pri-
ma IV madel features four bedroom.
baths including a private guest e with
a full bath. Among the many captivating

The entertainment/great room in the Magnifico IV model at Palermo.

kshelves. Buyers who select this floor-
plan have the option of closing the library
and making it one story to accommodate &

features an engaging Country French

“Gee CUSTOM, Fage 3

. Whieursf Birders, Inc.

$2,165,000 - 5 br ~ 6 & (1/2) ba - 5,011 sf - .50 acre golf 1o water view
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A Br- A4 Ba -3.891 of

OPEN SUNDAYS BY APPOIN

To sch all
(904) 3..13 0 01
13181 Glen Kernan Parkway




The Times-Union

Beaches Real Estate Spotlight

Wednesday, January 31, 2007 L 9

A Special Advertising Feature of Shorelines

Custom
designs
are award
winners

From Page &

exterior and quaint side
ard. This model is a
two-story design with 3,541
square feet, four bedrooms
including a private gu
casita nnd 3.5 baths, The
Fuest casita provides an
ideal space for a mather-in-
low suibie, visiting guests or
for & home
es in the Magnifico
Collection are priced from
the $500,0004 and homes
from the Primo Collec-

tion are priced from the
2600,000s

All new home purchasers
at Palermo have the op-
partunity to become al
members of the prestigious
Glen Kernan Golf & Coun-
try Club where the
enjoy a wonderful =
menities

Once complete, rmo
will feature 133 elegant
courtyard homes in a pic-
Luresque European vills
style setting.

Residents will enjoy com
munity recreation amenities
including a swimming pool
spacious lanai, two multi-

¥ ean
lection

PUrpOSE MOOMS, AN EXercise
room, women's and men's
facilities, and community
pavilion,

Construction on the
menitios is expected to be
complete by early summer
2007,

The Pineapple Corpora-
tion is the fastest growing
premier builder of luxury
custom and semi-custom
homes in st Flor:
The company’s award-
nning designs convey
elegance, superior quality
and Innlliuu_ excellence. The

ree showeased in the
area’s most exclusive neigh

I\nrllruul‘- including Glen

n Goll & Country

illini at Glen }\urn.m

community

For more information sbout Th

m.npol- Corporation, el 223 7024 or
weww thepeneay tom.

ABOVE: The living room
in the Primo 1l model

at Palermo reflects the
French Country design

in the two-story home
which has 3,541 square
feet, four bedrooms and a
private guest casita

RIGHT: The new Web site
also provides information
about the communities
in which The Pineapple
Corporation builds

the comfort of their home
Flooring manufnetur:
ing company Mannington
has launched a “Virt
Decorator” on its Web site,
Mannington.com Thr

You can do more than just imagine this kitchen with a differ-
ent look. Today's innovative Web sites aliow you to change
floors and walls with the click of a mouse.

Web snte redesigns rooms

choose a room and with a
click of the mouse, change
the flooring, wall color, even
alter the ut which
the floor is viewed. But for
the ultimate in customized
visualiring, there's *My
Virtual Decorator” Just
to hitp: rtualDecorator.
Mannington.com and follow
the download instructions
for the free program.

e’ \Ah.n their
k like by ex-

consumers
room will ke
perimenting with different

wall and floor combinations,
And unlike other ;)rng{rrlml.
of this type — it's fres

Consumers can access it
directly at http//VirtualDe
r.Manninglon.com, or
ngh the main Manning-
ton residential fooring site
at Mannington.com

aid that visualizing

the room will look like

one of the most dil‘ﬁ\uil
parts of shopping for a new
Hoer. This unique program
offers two ways to visualize
the redecorated room - by
using pre-selected room
acenes, or by downloading
an image of a room from
their own home

The basic Virtual Decora-
tor provides 15 rooms to
choose from - bathrooms,
living rooms, fo and
kitchens. Consumers

nn Saul, Realtor

2005 Lifestyles Realtors Top Producer ¢
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TIFTON COVE IN SAWGRASS

WALK TO THE BEAEM!
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REDUCED FOR QUICK SALE!TT

Consume n achieve
thousands of o 5
using different Aoor and

wall options. In addition,
the site cr spective

far the
als avail-
50

most precis
able today, Floors
e split, meaning two floors
vrranged in the same
room, allowing for superior
customization; and foor op
tions can be placed on walls
as well iwh in the e
of parcelain tile, is extreme-
Iy helpful

The site also keeps track
of the most recently viewed
ereations, and provides the
option of saving roams or
sending them via e-mail
Rooms can be printed out
as well

yone Irmklnz to e

te
and Mannington's Virtual
Decoratar offer supericr
visualizing, the ultim
customization, and expert
design advice - all for fr
Metro Creative Graphics
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